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Core Value

We uphold the values of mindfulness, good faith,
professional, innovative and filial gratitude.




Company Certification Key Milestone

o

THE FIRST CHINESE COMPANY TO GAIN

F D A 5 1 0 (k) A P P ROVA L 1st IPO hearing aid 1st independently developed

company in China Hearing Aids chip in China
FOR OTC SELF-FITTING HEARING AID TECH In October 2021, Jinghao Medical successfully The digital hearing aid chip

listed on the Beijing Stock Exchange, the independently developed by the
company's stock code: 872925, becoming holding subsidiary ChipHearing

China's first listed hearing aid enterprise. achieved mass production and delivery
in March 2022, becoming the first

hearing aid company with its own chip
in China.
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Industry Introduction

Demographic and population trends reflect the high and rising global prevalence of hearing loss across the life course. Approximately one in three
people in the United States between the ages of 65 and 74 has hearing loss, and nearly half of those older than 75 have difficulty hearing.
By 2050, it is estimated that some 95 millions (age of 65+ ) people will experience hearing loss.

Number of people (in millions) age 65 and over and

Oct 20th, 2021
FDA issues proposed
OTC Hearing aid rules

OTC Hearing Aid Rules Timeline

Jan 17th, 2022
90-Day public
commentary period
ends

June 29th, 2022
The main US senators
pushing for OTC Hearing
aid issue urgent letter and

Male ? 9 Female .
‘ age 85 and over, selected years, 1900-2018, and report to FD to finalize
00%]01% projected years, 2020-2060 the OTC Hearing aid Rule
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" Aug 16th, 2022

FDA finalized a long-awaited
80 rule establishing a new
70 over-the-counter (OTC)
5 hearing aids category
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40
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a0 Aug 17th, 2022
0 . FDA official ruling

on OTC Hearing aid

Effective date is

Oct 17, 2022

Aug 5th, 2022

The Office of Management and
Budget (OMB) completes the review of
the FDA Rules document and all
submitted public commentary

Oct 17th, 2022
FDA's OTC hearing aids
ruling went into effect,
which lets you buy

Apr 14th,2023
Manufacturers of hearing aids
hearing aid without a sold prior to October 17,
medical exam, 2022 will have until April 14,
prescription, 2023 to come into compliance
or professional fitting

EsLimates

United States of America - 2050

Population : 379,419,097 == 65 and over =@ 85 and over




Industry Introduction

3 Type Of

Hearing Devices

Hearing Loss

Mild

Moderate

Moderately severe
Severe

Profound

Complete or deafness

Over-the-Counter
(OTC) Hearing Aids

Directly to consumers
without prescription

Purchaser must be
18 years or older;
Mild to moderate
hearing loss

20to<35dB Vv
35to <50 dB v
50 to <65 dB

65 to < 80 dB

80to<95dB

95 dB or greater

Prescription Hearing
Aids (Any hearing aids
that do not meet OTC
requirements)

Fitted by licensed seller

in some states,
audiologists or professional
hearing are store.

Prescription needed;
Any degree of hearing
loss.

People and percentage prevalence according to grades of hearing loss % of al hearing loss

Globally 1.5 billion people live with hearing loss
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Mild Moderate

Moderately severe Severe

12.6
millon

0.2%

Complete

*SOURCE.WHO WORLD REPORT ON HEARING 2021 & FDA OTC FINAL RULE penetration

10%

Personal Sound
Amplification
Products (PSAP)

Directly to consumers
without prescription

People of any age with
normal hearing to amplify
sounds in cerfain
environments

v

Severety

Moderate fo
severe

W HA Owners Non-owners

* Hearing \ns::j}y

pes, market size, and estimated market
hearing aids (in Red)

@® Understand the hearing aid journey

OTC Hearing Aid
Consumer Group

Innovation Seeker

Consumer Group:
1. Higher income
2. Neccessary to use, such as Business
man and staffs
Demands:
1. The innovation technology benefits
2. Speech enhancement for conversation

Quality Seeker

Consumer Group:
1. Medium income
2. Non-fresh users
Demands:
1. Experience on multiple environments
2. Differentiate from traditional hearing aids
3. Added value of hearing aid experience

Entrance Level

Consumer Group:
1. Low income
2. Fresh users

Demands:
1. Easy operation and understand
2. Lower price barrier for a trial
3. Comfortable to continuous use
4. Avoid Stigma




Sales Channels For Portfolio Overview
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Essential

* Buying groups / Networks O 4\\3’ * Multi-line retailers JH-D12BT JH-D260
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Picture Image

JH-A490

Easy Button Control v
Hearing Modes 2
Rechargeable v
Charge to go

Battery life

Noise Cancellation

Directional Sound Technology

Bluetooth

APP

Streaming music and phone call

Self-fitting

JH-A17BT

v

4

Vv

JH-A26A

v

4
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JH-A40C JH-A32E

APP Control
4

v

JH-D260

o

2

v

JH-D26AT

v

4

v

JH-DW2ET

v

4

v

JH-DW2C

v

4

v

16 h
v

JH-DW3F

.\/

5 times




Hearing Mode

For a fuller, richer sound and outstanding life quality. We offers wearers four sound profile settings.

For crowds and restaurant
settings with immediate
background noise

For regular conversations
in everyday settings

For t_rafﬁc or varying N Al v/ ; g For concert halls and
ambient sounds S e = : theatres to ensure softer
f [ iy T voices are heard

OTC
Clarity App

oTechrn .y

1.Program Selection

2 Volume Control

3.Hearing Test

4 Configuration

5.Noise Reduction
6.Microphone Directional
7.Customize Equalizer Bars
8.Maximum Power Output

| @ AppSiore |

fouch are trademarks of Apple Inc.
App Store is a service mark of Apple Inc.
i0S is a trademark of Cisco.

P ]
L Google Play
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EARING AID

, Battery
Streaming DSP Chip Daptive Nmse APP Cgtnﬁh'ol Longlg_ S
(music / call) Reduction &Self-fitting




JINGHAQ 0oTC HEARING AIDS

OSPL90 (Peak)

FOGE0 Gain (HFA)

The Total Harmonic Distortion value (THD)
The Self-generated noise value (EIN)

The Latency Value

Frequency response bandwidth

Frequency response smoothness

Dimension

KEY FEATURES

Streaming
(music / call)

App Control
& Self-fitting

Noise reduction

O © ©

Invisible and
light

JH-DW1AT
104dB SPL

23dB

0.3%

15dB

6ms
210Hz-7300Hz
9dB

A
| .
U6 by

I’ i
13.5 mm 8.7 mm

Auto ON/OFF

Easy button
control

JH-DW2C
104dB SPL
23dB

0.3%

15dB

6ms

210Hz-7300Hz

35.8 mm

Charge to go

4 Programs

JH-DW3F
114dB SPL
40dB

2%

29dB

6ms
200Hz-6250Hz
9dB

e
16.3mm 55 mm

RIE

RECEIVER-IN-THE-EAR

JH-DWA4AT
104dB SPL
23dB

0.3%

15dB

6ms
210Hz-7300Hz
9dB

(6 s

12.3 mm 8.5 mm

JH-DW2C

JH-DW1AT

JH-DW3F

DW Series




JINGHAQ oTC HEARING AIDS

OSPL90 (Peak)

FOG50 Gain (HFA)

The Total Harmonic Distortion value (THD)
The Self-generated noise value (EIN)

The Latency Value

Frequency response bandwidth
Frequency response smoothness

Digital Chipset

App Control

Streaming for phone call and music

Self-fitting

15

KEY FEATURES

Noise Reduction

(e B

Dimension

31.3mm

13.0mm

108dB SPL
28dB

3%

24dB

1ms
250Hz-5000Hz
5dB

Auto ON/OFF

)
8.5mm

g ¢

Charge To Go  Visible Working
Time

109dB SPL
30dB

1%

14dB

14ms
250Hz-5000Hz
7dB

.\/

BTE

BEHIND-THE-EAR

108dB SPL
30dB

1%

14dB

14ms
250Hz-5000Hz
7dB

LE LS

D26 Series

16



JINGHAQ oTC HEARING AIDS

BTE Series

KEY FEATURES

@ & ® ©

BTE Noise Reduction No whistling Easy to use Light and Small

BEHIND-THE-EAR

OSPL90 (Peak) 110dB SPL 109dB SPL 114dB SPL
FOG50 Gain (HFA) 30dB 35dB 33dB

The Total Harmonic Distortion value (THD) 0.4% 0.6% 0.4%

The Self-generated noise value (EIN) 28dB 14dB 25dB

The Latency Value 14ms 14ms 14ms

Frequency response bandwidth 200Hz-5500Hz 200Hz-6000Hz 200Hz-5647Hz

Frequency response smoothness 10dB 4.7dB 4dB JH-DW2ET
Auto ON/OFF v

APP Control

Streaming music and phone call ‘\/

Charge to go 3 times 5 times

JH-D12BT

33.2mm
30 mm

Dimension

| ‘ﬁ‘ £|
| e (o] 5
U U 3|

T (=] —
12.8 mm 8.7 mm 18.0mm 10.2mm

JH-DSSET

s

16.0mm 10.3mm

17 18




JINGHAQ 0oTC HEARING AIDS

KEY FEATURES CIC

COMPLETE-IN-THE-CANAL

Noise Reduction  Auto ON/OFF Charge To Go  Light and Small

£
£
Dimension :

i
22.7 mm 12.1 mm

ot |
OSPL90 (Peak) 108dB SPL 109dB SPL 109dB SPL
FOG50 Gain (HFA) 28dB 29dB 29dB
The Total Harmonic Distortion value (THD) 3% 1% 1%
The Self-generated noise value (EIN) 30dB 25dB 25dB
The Latency Value 1ms 14ms 14ms
Frequency response bandwidth 250Hz-5000Hz 250Hz-5000Hz 250Hz-5000Hz
Frequency response smoothness 5dB 7dB 7dB

Digital Chipset v v
App control ‘\/
v
v

Streaming music and phone call

Self-fitting

19 20



JINGHAQ oTC HEARING AIDS

COMPLETE-IN-THE-CANAL

KEY FEATURES

® ® © 8

Noise Reduction

Invisible Charge To Go

Light and Small

OSPL90 (Peak)

FOGS50 Gain (HFA)

The Total Harmonic Distortion value (THD)
The Self-generated noise value (EIN)

The Latency Value

Frequency response bandwidth

Frequency response smoothness

Auto ON/OFF
APP Control

Streaming music and phone call

Self-fitting

Dimension

21

107dB SPL
29dB

1%

23dB

1ms

200Hz-5600Hz

5dB

v

o

22.3mm

13.7 mm

108dB SPL 108dB SPL
27dB 22dB

2% 2%

15dB 15dB

14ms 14ms
200Hz-5800Hz 200Hz-5300Hz
4dB 2.5dB




JINGHAQ oTC HEARING AIDS

KEY FEATURES

TWS _ A
Design  (N'™% . .

Noise Reduction Fashion & Charge To Go  Light and Small

Stylish
(o | e
OSPL90 (Peak) 109dB SPL 108dB SPL 108dB SPL 109dB SPL
FOG50 Gain (HFA) 28dB 27dB 22dB 25dB
The Total Harmonic Distortion value (THD) 1% 2% 0.8% 0.4%
The Self-generated noise value (EIN) 20dB 15dB 21dB 19dB
The Latency Value 5.6ms 14ms 11ms 14ms
Frequency response bandwidth 200Hz-6000Hz 200Hz-5800Hz 200Hz-6100Hz 210Hz-5400Hz
Frequency response smoothness 2dB 4dB 5dB 5dB
In Ear Detection '\/ V V
APP Control ‘\/ ‘\/
Streaming music and phone call '\/ ‘\/ '\/
Self-fitting '\/
- e 7 —
s Q) - : e (@
Dimension ; g E ;
16.6 mm S 16.6 mm

23
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TWS Design
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Regular Accessories

Gift Box

\ Manual Manual
\

Quick Start
Quide

Optional Chargeable Accessories

Remote Control T100
2.4GHz Wireless Technology
Adjusting Hearing Aid Volume
Switching hearing aid modes
One-touch switch remote control
pe=mn Compact and portable
15mm

USB-C charging

wivle

Cleaning Tool _—m

Charging cable

Ear Wax Guard
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It Systems Designed For Your Business

LY |
Unique Customize
Products

Professional team with more than 10
years of product design experience to
customize products in line with your
brand value and market demand

Marketing Material
Support

* Regular market insight information
* Provide profitable product roadmap
and professional advice according to
channel and market
(Optional) Provision of guantitative
electronic marketing materials"

Professional Service
Team

All service teams are ¢ @St 4 promotion events annually
count Manager, Produ to reward regular customers

R&D Manager to provide customers

with one-to-one services and all-round

consulting.

-

What We Offer *



